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Experiment 1

Overview
The main goal of Experiment 1 was to demonstrate facilitating effects of priming familiar-person exemplars on subsequent judgments regarding relatively unfamiliar targets that varied systematically with respect to sex and age. Effects of priming were assessed by examining latencies of judgments regarding preferences. The target of the first (priming) judgment was always a highly familiar person (self, parent, or a friend) and the target of the second (test) judgment was either a relatively unfamiliar person (acquaintance) or a general social prototype (most people). The most people prototype was included to explore the role of significant-other exemplars and the role of self as reference points in making judgments regarding people in general. 

An additional goal of Experiment 1 was to examine the role of social category information depending on individual differences in the personal relevance of the category in question. More specifically, we examined the importance of matching prime and test targets with respect to sex, depending on the participant's own sex-role identity. We expected that traditionally sex-typed participants (masculine men and feminine women) should exhibit a stronger category-specific facilitation for the category of sex than participants who are not traditionally sex-typed. This prediction was based on the notion that attributes and social categories perceived by individuals as highly self-relevant are more likely to play a role in the perception of others (Carpenter, 1988; Fong & Markus, 1982; Markus, J. Smith, & Moreland, 1985; Lewicki, 1984).

Method
Participants
One hundred eleventh-graders from a large high school in Warsaw, Poland participated in the experiment in exchange for a small monetary payment. There were 50 women and 50 men. Masculinity and Femininity scores on the Polish adaptation (Konarzewski, 1994) of the 24-item Personal Attributes Questionnaire (Spence, Helmreich, & Stapp, J., 1974), collected a few weeks earlier, were available for all participants.

Procedure and Materials
Participants were tested in a school computer lab individually or in groups of up to nine students. 

Preliminary task. Participants entered names, initials, or other unique labels identifying four males and four females that they personally knew. Two of the males and two of the females were peers and the remaining four were a generation older. In addition, one of the two males and one of the two females in each age category were highly familiar (best male friend, best female friend, mother, and father) and the remaining four people were relatively unfamiliar (acquaintances). 

Judgments of preferences. The preliminary task was immediately followed by judgments of preferences. There were 150 trials divided into 6 blocks, each consisting of 20 experimental and 5 control trials. The first block of 25 trials served as a practice block. Each of the 150 trials consisted of three questions: a priming (or priming control) question, a test question, and a filler question. Both priming question and test question called for judgments of target-person's preferences involving pairs of activities (e.g., [A] Read a novel / [B] Watch a movie, [A] Work in an office / [B] Take care of old people, etc.) with the same pair of activities being used for both questions. Judgments were made on a scale ranging from 1 ( [A] much more enjoyable) to 5 ( [B] much more enjoyable)(2). Filler questions, separating consecutive trials, consisted of subtraction problems involving two-digit numbers with correct answers between 1 and 5. A total of 300 activities divided into 150 pairs were used in the experiment(3). The pairs were presented in a constant random order with a different pair of activities used in each trial. 

The priming question always involved one of the four highly familiar targets whose names were entered to the computer during the preliminary task or yourself. Each of the five priming targets was used in five of the 25 trials in each block. The target named in the test question was always either one of the four relatively unfamiliar persons whose names were entered to the computer during the preliminary task or most people. Each of those five targets was used in five trials in each block.

The order of priming targets was counterbalanced across subjects, except for the first 25 (practice) trials, in which the order was semi-random and constant for all subjects. The order of test targets was constant for all subjects and semi-random within each block, with the restriction that the same target person could not appear in the two adjacent trials. Thus, with the first block excluded, the remaining 125 trials constituted a completely balanced 5 (priming target) x 5 (test target) x 5 (replication) within-subject design with 5 versions of the counterbalancing order for priming targets as a between-subject variable.

Items were displayed on the screen with one of the eight target-names, the word Yourself, or the phrase Most People always appearing directly below a pair of activities. Pressing any of the response keys, 1 through 5, on the computer keypad resulted in the termination of the display. This was immediately followed by the second preference judgment item or by a math problem item. Response latencies were recorded by a software clock. Adjacent trials were separated by a semi-random graphic display lasting approximately 1.5 s. In addition, at the end of each block participants were asked to take a few moments to relax and to press a key when they were ready to continue. In making preference judgments, participants were asked to "guess which of the two activities would this person enjoy more [...] disregarding whether or not the person has the necessary training and experience". They were asked to answer each question as it appeared on the screen and to work "at the fastest comfortable pace". 

Results 
For the purpose of data analysis, male and female participants were split into two groups based on sex-specific medians for the Femininity - Masculinity difference score on PAQ. Female participants with Femininity - Masculinity scores above the median for all female participants (N = 21) and male participants with Femininity - Masculinity scores below the median for all male participants (N = 23) were assigned to the High Traditionally Sex-Typed group, whereas the remaining participants were assigned to the Low Traditionally Sex-Typed group.

Test latencies below 500 ms (1.64 %) were excluded from the analysis. Also, test latencies that were more than 3.5 standard deviations above the participant's mean (1.12 %) were truncated to that value. 

Effects of Priming Matched and Mismatched Exemplars on Latencies of Judgments about Acquaintance
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As can be seen in Figure 1(4), for each of the four test targets involving specific acquaintances, the shortest latencies occurred in trials in which the prime matched the test target for both sex and age and the longest latencies occurred when the prime and target were fully mismatched. To test our prediction that same-sex, similar-age exemplars facilitate judgments regarding acquaintances more than exemplars mismatched with respect to sex, age, or both, test latencies were classified into four categories depending on whether the test target did or did not match the priming target with respect to sex and age. The latencies were standardized separately for each participant within each of the four test targets involving specific acquaintances. Such standardization allowed us to express latencies for a given priming target / test target combination in comparison to latencies of responding to the same test questions preceded by different primes. Trials involving most people as test target were excluded from this analysis. 

A 5 (priming target) x 2 (sex matching) x 2 (age matching) x 2 (participant's sex) x 2 (sex-typing) mixed model ANOVA revealed main effects of both sex matching, F (1, 96) = 46.76, p < .001, and age matching, F (1, 96) = 28.77, p < .001. Consistently with unstandardized data presented in Figure 1, mean standardized latencies were shortest when the priming target and the test target were matched with respect to sex and with respect to age (M = -.32). Mean standardized latencies were longest (M = .24) when the two targets were mismatched with respect to both categories. 
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The only other significant effect was the predicted Sex Matching x Sex-Typing interaction, F (1, 96) = 6.54, p < .02. As is shown in Figure 2, the obtained pattern was consistent with predictions: the effect of sex matching was considerably larger for participants who were highly traditionally sex-typed, F (1, 42) = 30.32, p < .001, eta2 = .42, than for participants who were not, F (1, 54) = 13.57, p < .001, eta2 = .20. The Age Matching x Sex-Typing interaction did not approach significance, F < 1, indicating the specific nature of the significant Sex Matching x Sex-Typing interaction. Thus, the results show that priming judgments involving familiar person exemplars facilitate test judgments about acquaintances more if the priming and test targets are of the same sex and similar age. Moreover, the relevance of the sex category is greater for participants who are traditionally sex-typed.
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A Sex-matching * Tradicionalitás marginális átlagai
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Az Age-matching * Tradicionalitás marginális átlagai
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